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EXPERIENCE
by Julian Hill Garfolo

In many professions, what used to matter most were abilities associated with the
left side of the brain: linear, sequential, spreadsheet kind of faculties. Those still

matter, but they’re not enough.

What’s important now are the characteristics of the brain’s right hemisphere:
artistry, empathy, inventiveness, big-picture thinking. These skills have become

first among equals in a whole range of business fields.
DANIEL PINK
FORMER CHIEF SPEECH WRITER FOR FORMER VICE PRESIDENT AL GORE
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Julian Hill Garfolo

EXPERIENCE

Is a practical force. Observation, awareness, insight. It’s in the beach trail you hiked
one day, the person’s smile you learned by heart, the gooey graham cracker crumbs
and the smell of smoke that were left on your sweater after a long night spent around
the campfire. It is the bike you learned to ride, the shoe you learned to tie, the ball
vou learned to catch. We are the sums of the knowledge we have assembled and com-

mitted to memory, a personal encyclopedia.

Such ordinary understanding and awareness has helped to shape our personal his-
tories and qualify our humanity. Now, the alarm clock rings, we become conscious,
snagged for a moment on the beauty of our own reality and of that that surrounds
us. And gradually or suddenly, as human beings, as designers, we discover that we

, the tool makers and we do not just find

are the creators, the magicians, the conjure

ourselves, we create ourselves.
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Art

instructor ariel grey
class typography 4
project strobe papprpmmotion

Sappi Fine Papers Introduces Strobe

The ever-pulsing rhythm of the strobe freezes a glimpse of the lives of the next generation.
Too little sleep giving way to work day consciousness, caffeine jolts and crowded buses.
Over-worked and underappreciated, we follow the mundane urban office worker from
cubicle to club scene. Energies change drastically now, and the black and white mono-
tones that make up these strangers’ daily routines begin to be infected with the orange
strands of daylight spiraling out toward the dawning of another day. Sappi, “it'’s worth

the paper its printed on.”

Julian Hill Garfolo EXPERIENCE
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Urban
Chic

instructor andrew keene
class package design 2

project armani metallo paints

Julian Hill Garfolo

Armani Metallo Paints
Armani Metallo Paints: Synonymous with classic sophistication. these high-

end metallic paints possess a soft metallic glow that can be used to create
accents and moods for each room in your home or office. For the ambitious
home decorator or the professional interior designer. Armani, “for a style

conscious generation.”

EXPERIENCE
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Jack
Attack

instructor andrew keene
class package design 1
project jack daniel’s cocktail line

Jack Daniel’s Country Cocktails

Jack Daniels. known for its rustic black label whiskey, steps up to a new generation with its entertaining line of iconic
cocktails. Black Jack Cola, Lynchburg Lemonade, and Watermelon Spike. Each flavor name simultaneously combines
the roots of the popularity of old Jack Daniels with the thirst quenching nature of fresh fruits and colas. Playing
up its retro personality with black and white photos from the 1950°s with their wacky faces and fresh hairdos, Jack
Daniels mixed drinks offer a fresh alternative to mixing your own. So try it when you are out at the bar or at home

with friends. “Enjoy a country cocktail!”

Julian Hill Garfolo EXPERIENCE JACK DANIEL'S 3.1
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Trash
Talk

instructor jennifer sterling
class typography 3
project recycle coffee table book

Recycle Coffee Table Book
This is a book exposing the misnomers of the recycling industry with its nonsensical

system. | asked the president of Marin Sanitary what these symbols meant when you see

them on plastic products and he said that there are seven total. Anything past the number
two symbol means that the material is too contaminated to recycle. So why the other num-
bers past two? Perhaps this is supposed to make consumers feel better. This book is supposed
to show people how much garbage we create and why we need to start conserving and trying
new methods. It is supposed to stir up emotions and controversy. Do you the consumer really

know what is going on at your local recycling facility?

Julian Hill Garfolo EXPERIENCE RECYCLE BOOK 4.1
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“Plastics can take
up to 400 years
to break down
in a landfill.”

“Approximately 1
billion trees worth
f paper are thrown
away every year

in the U.S.”
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Licht
Lite

instructor tom menulty
class package design 3
project audi lamp

Audi L8 Collapsible Lamp

The L8 anniversary lamp was designed in tandem with the arrival of the new German Audi
R8 supercar. It was created to serve as a sleek lifestyle accessory to the modern home or
hi-tech workplace. With its four interlocking rings made entirely of recyclable aluminum,
this lamp uses energy efficient LED technology with different intensity settings to dim or
brighten the lamp to your liking. Truly elegant in its simplicity and simply elegant in its

conception. Audi, “Truth in engineering.”
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Metro
Nest

instructor andrew keene

o jon 2
class package design 2
project metro nest birdhouse

Metro Nest Urban Birdhouse

Originally conceived as an entry for the Birdhouse Project ., a public art installation of artistic birdhouses designed
by recognized and emerging Bay Area artists, architects, designers, builders and community groups presented by the
Orinda Arts Council. Metro Nest was designed and constructed using recycled street signs and intended to provide

safe nesting shelters for small birds in urban areas with reduced habitat.

Julian Hill Garfolo EXPERIENCE METRO NEST BIRDHOUSE 6.1
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Alt
Pharm

it

instructor tom menulty
class package design 3
project alterna pharma line

Alterna Pharmaceutical

If we could design a magic potion or pill to alleviate one of the world’s ills, what would it be?

Would it be a pill to eliminate famine. an ointment to eliminate a form of cancer or perhaps

a line of products to help a loved one struggling with a disease?

Alterna is a line of holistic Parkinson’s pharmaceutical products focusing on alternative
treatments for this debilitating disease. Containers for sprays. creams, drops and tablets
made of soft matte whites with a palette of complimentary label colors of matte olive green,
glowing sunflower yellow, and cool grey blue. All soothing and inviting colors that appear

more hopeful and less medicinal. “Alterna, the hopeful alternative.”
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Atart
Rocket

instructor ed o’brien
class print 2
project atari rocket promo

Atari Rocket Game Console Promo Kit

Blast off! Atari is back. After being out of the spotlight for many years, Atari has returned
to lead the console video gaming world once more. Known for beginning the video game
craze with its seminal arcade games of Pong, Boggle. Asteroids, and Centipede, Atari has
unleashed a campaign to capture the attention of gamers across the globe. Rocket is a state-
of-the-art console with wireless inertial technology that allow players to effectively enter and

affect the world of their games in real time.

After a quick recap of the birth and history of Atari, this promo book with its neon
colors and metallic surfaces leads our imagination as it chronicles the many years in which
Atari led the arcade masses in the game community. Now with its new trend setting gam-
ing Rocket consoles, the visionary Atari has blasted back onto the video game scene.

“Ready, set, Rocket.”

Julian Hill Garfolo EXPERIENCE ATARI ROCKET CAMPAIGN S.1
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Green
Travel

instructor tom menulty
class identity 2
project green cab co.

Green Cab Cooperative

What is green and has a tiny carbon footprint and is just the opposite of a heavy metal, gas
guzzling, exhaust spewing transit vehicle? Here’s a hint. It’s a hybrid vehicle that is small yet
roomy, lightweight, made mostly of highly recyclable aluminium and glass, sips gasoline and
makes its own electricity. No it’s not Yellow Cab, it’s Green Cab and you can hail it with your

iPhone or online anywhere in the city. “Don’t go yellow, hail a Green Cab.”

Julian Hill Garfolo EXPERIENCE GREEN CAB CO. 9.1
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instructor michael osborne
class package design 4
project aero retail store

Julian Hill Garfolo

Aero Retail Store

Target is looking to take market share from retailers Williams-Sonoma &
Crate & Barrel by combining their product offerings and launching a new
store concept called “Aero.” Team Era’s strategy is to position Aero as a
“branded house” setting out to provide each customer with products that
will appeal to their unique sense of style. With collaboration between artist’s,
designers and chefs Aero has created a distinet retail experience with an ar-

ray of innovative products.
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